GADGETS WE LOVE

9 MUST-HAVE TOYS FOR GROWN-UPS

THEY DESTROY
BRANDS AND
WRECK LIVES

IS THERE
ANY WAY TO
FIGHT BACK?

__ALSO»

FOUNTAIN-OF-
YOUTH DRUGS

FIDEL'S CASH
MACHINE

GOOGLE'S SECRET
TO SUCCESS

WHO LOVES
YA, CHINA

While business has been

rushing to China, Washington has
been bullying it. Politicians pres-
sured the world’s biggest rising
economic power to revalue its cur-
rency, killed CNooc’s offer to buy
America’s Unocal and even kept
the dented Maytag brand from
falling into Chinese hands. Why?
Blame congressional staffers. The
Committee of 100, a nonprofit
group representing Chinese-
Americans, found an alarming gap
between the views of business
leaders and congressional staff
when it comes to China. Legislative
aides “are bombarded by special
interest groups, and they tend to be
more negative toward China than
positive,” says Carolyn Chin, chief
executive of Cebiz and a director of
the Committee of 100. Below,
some findings. —Robyn Meredith

USINESS LEADERS
ONGRESSIONAL STAFF

Hold a favorable
impression of China

63%

1

19%

Agree that low-priced Chinese goods
benefit U.S. consumers

77%
57%

Believe China is no longer
truly Communist

63%
47%

Say trade with
China benefits U.S.

82%

67%

Say China’s access to U.S. markets
should be linked to its human rights record

65%

77%

Source: Committee of 100.



